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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name ROAR, LLC
Entity Corporation Citizenship California
Address 9701 Wilshire Boulevard 8th Floor

Beverly Hills, CA 90212
UNITED STATES

Correspondence Jay Froberg

information Partner

ROAR, LLC

9701 Wilshire Boulevard 8th Floor
Beverly Hills, CA 90212

UNITED STATES
froberg@roar.la

Applicant Information

Application No 85688531 Publication date 03/05/2013
Opposition Filing 03/27/2013 Opposition 04/04/2013
Date Period Ends

Applicant STAG VENTURES LLC

472 HOPE STREET
STAMFORD, CT 06906
UNITED STATES

Goods/Services Affected by Opposition

Class 041.

All goods and services in the class are opposed, namely: Entertainment services, hamely, bowling
alley services; Organizing and conducting bowling programs; Providing an interactive website
featuring bowling program information and registration for bowling games; Providing bowling facilities;
Cigar lounge services; Smoking lounge services

Grounds for Opposition

| Priority and likelihood of confusion | Trademark Act section 2(d)

Mark Cited by Opposer as Basis for Opposition

U.S. Registration | 3015285 Application Date 07/13/2004

No.

Registration Date | 11/15/2005 Foreign Priority NONE
Date

Word Mark ROAR



http://estta.uspto.gov

Design Mark

ROAR

Description of NONE
Mark

Goods/Services Class 035. First use: First Use: 2000/08/10 First Use In Commerce: 2000/08/10
management of performing artists; brand representation and brand management
services, namely, management and administration of licensing, merchandising
and endorsement programs for the brands of others

Class 041. First use: First Use: 2000/08/10 First Use In Commerce: 2000/08/10

production and organization of live entertainment events, namely, concerts,
concert tours, festivals and industry showcases in the music field; production
and distribution of motion pictures and television programs; production of DVDs
and sound recordings

Attachments 78450155#TMSN.jpeg ( 1 page )( bytes)
ROAR_Opposition_03272013-F.pdf ( 21 pages )(17270283 bytes )

Certificate of Service

The undersigned hereby certifies that a copy of this paper has been served upon all parties, at their address
record by Overnight Courier on this date.

Signature /sl Jay Froberg
Name Jay Froberg
Date 03/27/2013




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

ROAR, LLC, Opposition No.:

Opposer, Serial No.: 85/688,531

V. Mark: ROAR
STAG VENTURES, LLC,
) Filed: July 27,2012
Applicant. Published for
Opposition: March 5, 2013
NOTICE OF OPPOSITION

In the matter of pending trademark application Serial No 85/688.,531, for the mark
“ROAR?” (hereinafter “Applicant’s Mark™) in International Class 41 for “Entertainment services,
namely, bowling alley services; Organizing and conducting bowling programs; Providing an
interactive website featuring bowling program information and registration for bowling games;
Providing bowling facilities; Cigar lounge services; Smoking lounge services” filed by Stag
Ventures, LLC (hereinafter “Applicant” or “Stag”), and published in the Trademark Official
Gazette on March 5, 2013, Opposer ROAR, LLC, believes it will be damaged by the registration
of such mark, and hereby opposes same.

As grounds for its opposition, ROAR, LLC, upon actual knowledge with respect to
Opposer’s own acts, and upon information and belief as to other matters, alleges as follows:

OPPOSER AND ITS MARK

1. Opposer ROAR, LLC (hereinafter “ROAR?) is a California limited liability
company with an office at 9701 Wilshire Boulevard, 8th Floor, Beverly Hills, California 90212.

2; ROAR is the owner of United States trademark registration for Opposer’s Mark,
U.S. Registration No. 3015285 in International Class No. 35 for “management of performing
artists; brand representation and brand management services, namely, management and
administration of licensing, merchandising and endorsement programs for the brands,” and
International Class 41 for “production and organization of live entertainment events, namely,

concerts, concert tours, festivals and industry showcases in the music field; production and




distribution of motion pictures and television programs; production of DVDs and sound
recordings.”

3. ROAR’S U.S. Registration No. 3015285 is valid and subsisting, and, pursuant to
15 US.C. § 1065, is incontestable and thus constitutes conclusive evidence of Opposer’s
exclusive rights pursuant to 15 U.S.C. § 1115(b).

4. Certified status and title copies of this and any other pertinent registration will be
made part of the record herein during ROAR’S Testimony Period. Print-outs showing the
current status of this registration as reflected by the United States Patent & Trademark Office
database are attached hereto as Exhibit 1. The products and services covered by Opposer’s Mark
are hereinafter referred to as “ROAR’s Services.”

3 ROAR is a full-service management and production company that specializes in
talent management, strategy and development and production, providing clients with a
comprehensive solution for maximizing their careers and brands across a wide spectrum of
industries, including, but not limited to, sports, music, film, entertainment, lifestyle and health.
ROAR represents Academy Award winning, Emmy Award winning, Tony Award winning,
Golden Globes Award winning and Grammy Award winning talent, as well as experts, icons,
entertainment brands and properties, high net worth individuals, estates and prominent investors,
among others. '

6. ROAR produces, creates and organizes corporate, sports and entertainment
ventures, live events, distributes motion pictures, television programs, webisodes, mobile and
online content, radio shows, CDs, DVDs and sound recordings for a number of industries,
including, but not limited to, sports, music, film, entertainment, style, lifestyle, finance,

humanitarianism, the environment and success, or a combination thereof.

' ROAR’s description of its products in this Opposition is intended to be illustrative and not all-
inclusive of all of its business lines and offerings.
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¥ ROAR represents clients such as Zac Brown Band, Sal Masekela, TSO Studios,
Urban Zen Foundation, Aisha Tyler, Godfrey, Rachel Ashwell, Cinedigm, Mooter Media, CST
Tax Advisors, and Urban Farming, among others, and on their behalf, produces, creates and
organizes corporate, sports and entertainment ventures, live events, distributes motion pictures,
television programs, webisodes, mobile and online content, radio shows, CDs, DVDs and sound
recordings for a number of industries, including, but not limited to, sports, music, film,
entertainment, style, lifestyle, finance, humanitarianism, the environment and success, or a
combination thereof. Attached hereto as Exhibit 2 are true and correct copies reflecting
representative examples of ROAR’s production, organization and distribution of said ventures
and events, motion pictures, television programs, webisodes, mobile and online content, radio
shows, CDs, DVDs and sound recordings.

8. As early as 2000, ROAR has been using, and to this day continues to use,
throughout the United States and the world, the mark “ROAR” in connection with the services
offered by ROAR (“Opposer’s Mark™).

9. Over the last 13 years that ROAR has used Opposer’s Mark in connection with
ROAR’s Services, ROAR has invested a substantial amount of time, effort and money in the
advertising and promotion of this distinctive mark. Moreover, over this time, ROAR has
enjoyed substantial sales of ROAR’s Services offered for sale and sold under Opposer’s Mark,
and consumers and the trade have come to recognize and associate this mark exclusively with
ROAR.

10. Specifically, ROAR’s Services in connection with Opposer’s Mark within the
sports and lifestyle industries can be demonstrated, non-inclusively, by its’ relationship with
ROAR client, TSO Studios, LLC (“TSO Studios™). ROAR has provided TSO Studios with
ROAR’s Services, namely the organization, development and distribution of mobile and online
content, management, marketing, structuring of commercial viability, and procuring licensing
ventures since TSO Studios’ formation in early 2011. ROAR facilitated the insertion of TSO

Studios’ products into the stream of commerce in August of 2011. Moreover, Opposer’s Mark
3



and ROAR have commonly and publicly been referenced in connection with ROAR’s Services
since TSO Studios’ inception. Examples of these references are attached hereto as Exhibit 3 in
the form of a press release and page from the TSO Studios website.

11.  TSO Studios’ business purpose is to develop, produce, market and sell specific
sport-based interactive informational and video instruction applications across online and mobile
platforms, including but not limited to, Apple, Google and Blackberry. Each respective TSO
Studios application is “‘hosted” by its founder and ROAR client, sports commentator, television
personality and musician, Sal Masekela. Additionally, each respective application features
notable professional athletes relevant to each respective sport. TSO Studios currently provides
online and mobile applications for a variety of sports, including: skateboarding (7SOskate),
wakeboarding (7SOwake) and BMX bicycling (7SObmx), and is currently in development and
has begun marketing for surfing (7SOsurf), snowboarding (7SOsnow) and moto-cross
motorcycling (7.SOmx) online and mobile applications, as attached hereto as Exhibit 4. TSO
Studios has taken further action in preparation for, and in contemplation of, creating an online
and mobile application for cheerleading, as attached hereto as Exhibit 5.

12. By virtue of ROAR’s aforesaid registration and its advertising, promotion, and
extensive sales, ROAR has acquired valid and enforceable trademark rights in Opposer’s Mark
for ROAR’s Services, and this trademark has come to represent an extremely valuable goodwill
owned by ROAR.

APPLICANT

13.  Applicant Stag is a Connecticut corporation with its principal place of business at
472 Hope Street, Stamford, Connecticut 06906.

14. On July 27, 2012, Stag filed Application Serial No. 85/688.,531for the mark
“ROAR?” for “Entertainment services, namely, bowling alley services; Organizing and
conducting bowling programs; Providing an interactive website featuring bowling program

information and registration for bowling games; Providing bowling facilities; Cigar lounge



services; Smoking lounge services™ in International Class 41 under Section 1(b), 15 US.C. §
1051(b).

15. Upon information and belief, Applicant has not begun using the “Roar” mark on
or in connection with any goods and/or services, including without limitation the applied for
services.

16.  Opposer realleges and incorporates by reference all previous allegations in this
matter, inclusively, as if fully set forth herein.

17.  Opposer has used Opposer’s Mark in commerce continuously since long before
the filing date of the opposed application and, as Applicant has not even yet used the mark in
commerce, before any potential date of first use by Applicant. Opposer’s trademark registration
No. 30125285 issued well over a decade prior to the filing date of the Applicant’s trademark
application.

18.  Opposer has used Opposer’s Mark in commerce for the production, creation and
organization of corporate, sports and entertainment ventures, live events, distribution of motion
pictures, television programs, webisodes, mobile and online content, radio shows, CDs, DVDs
and sound recordings for a number of industries, including, but not limited to, sports, music,
film, entertainment, style, lifestyle, finance, humanitarianism, the environment and success or a
combination thereof, since well before Applicant applied for its mark.

19.  The dominant portion, appearance, meaning, and overall commercial impression
of Applicant’s Mark is the same as Opposer’s Mark.

20.  Applicant’s Mark covers services in the industries that are identical, related and
complementary to the services covered by Opposer’s Mark and ROAR’s pleaded registration,
including, but not limited to, the production, creation and organization of corporate, sports and
entertainment ventures, live events, distribution of motion pictures, television programs,
webisodes, mobile and online content, radio shows, CDs, DVDs and sound recordings for a

number of industries, including, but not limited to, sports (as attached hereto as Exhibit 6),
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music, film, entertainment, style, lifestyle, finance, humanitarianism, the environment and
success or a combination thereof.

21. Because Opposer’s Mark and the various goods and services advertised, promoted
and sold by ROAR under that trademark (including, inter alia, the production, creation and
organization of corporate, sports and entertainment ventures, live events, distribution of motion
pictures, television programs, webisodes, mobile and online content, radio shows, CDs, DVDs
and sound recordings), are exclusively associated with ROAR, the registration and use by
Applicant of Applicant’s Mark — which has the same overall commercial impression as
Opposer’s Mark— for the Class 41 services identified in the opposed application, will inevitably
cause confusion in the minds of the public, leading the public to believe that Applicant’s services
emanate from ROAR, that ROAR has sponsored or approved of such services, and/or that
Applicant is in some way associated with or connected to ROAR, when, in fact, no such
relationship exists, in violation of Section 2(d) of the Lanham Act, 15 U.S.C. § 1052(d).

22.  Asaresult of the foregoing, registration to Applicant of Applicant’s Mark would
be inconsistent with Opposer’s prior exclusive rights in Opposer’s Mark and would threaten to
destroy Opposer’s investment and goodwill in Opposer’s Mark.

23. By reason of the foregoing, Opposer will be damaged by the registration of
Applicant’s Mark.

PRAYER FOR RELIEF

WHEREFORE, ROAR respectfully requests that this opposition be sustained, and that

registration of the mark in Application Serial No. 85/688,531 be refused.

March 27,2013 Respectfully Submitted,

/s/ Jay Froberg

Jay Froberg

ROAR,LLC

9701 Wilshire Boulevard

8" Floor

Beverly Hills, California 90212
Phone: 310-424-7800




CERTIFICATE OF SERVICE

[ hereby certify that on the 27" day of March, 2013, a true and correct copy of the
foregoing document was served on counsel for Applicant, Stag, Matthew C. Wagner, Diserio,

Martin, O’Connor & Castigliano, 1 Atlantic Street, Stamford, CT 06901-2482, via FedEx.

/s/ Jay Froberg
Jay Froberg
ROAR,LLC
9701 Wilshire Boulevard
8™ Floor
Beverly Hills, California 90212
Phone: 310-424-7800
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SHABBY CHIC
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ROAR and Richard McWhorter invite you toa

private dinner on 13‘1' October with Donna Karan and Urban Zen
at Culina Restaurant at the Four Seasons Hotel (300 S. I)ollony
Drivein LA, 90048). 6PM C ~ocktails, 7PM Dinner & Discussion.

RODRIGUEZ@ROAR.LA
(310) 424 — 7800
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sal masekela - Google Search

en&a=sal kela&ie=UTF-8&

¢ | [Q- sal masekela

Maps Shopping More ~ Search tools

Sal Masekela - Wikipedia, the free encyclopedia
en.wikipedia.org/wiki/Sal_N

Selema Mabena "Sal" Masekela (bom August 28, 1971) is an American television host,
sports commentator, actor, and singer.

Sal Masekela - IMDb

www.imdb.com/name/nm 1679085/

Sal Masekela, Actor: E!'s Live Countdown to the Goiden Globes. Sal Masekela is an
American television host. He is the son of the famous South African jazz ...

Sal Masekela won'| m as X Games host - X Games
xgames.espn.go.com/article/.. /sal-masekela-retumn-x-games-host

Dec 3, 2012 - Sal Masekela on set at X Games Los Angeles. Masekela will be moving
on from his X Games hosting duties in a new parinership with Red Bull ...

al M IMa n Twitte,
https://twitter.com/SalMasekela
The latest from Sal Masekela (@SalMasekel i ys Slipper, Lane Changer, TV
Host, S . Actor, Phi ic Dude, Life Lover, Lucky Guy. here, ...

al Masekela refle n Caleb M PN's respon:
www.usatoday.com/story/sports/.../02/.../sal-masekela.../ 1883007/
Feb 1, 2013 - Sal Masekela spent 13 years with the X Games, broadcasting it from its

Sal Masekela
Actor

Selema Mabena "Sal" Masekela is an American
television host, sports commentator, actor, and singer.

Born: August 28, 1971 (age 41), Los Angeles

Film music credits: Alekesam

Parents: Hugh Masekela, Jesse Lapiere

Movies and TV shows: Daily 10, Ballbreakers, More
Siblings: Nathan Gonzalez

People also search for

Ben Lyons Catt Sadler  Debbie
Matenopo...

Feedback / More info
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“THE NEXT QUEEN OF COMEDY",

AISHA TYLER SUT

LIVE AT THE FILLMORE

*"é
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American Stock Markets, Public and Private Company Financing Options
And Cross-Border USA-AUS Investment Transactions:
A Guide for Australian CEOs, Business Owners, Investors and Advisers
TUESDAY 20 MARCH 2012

Discussion 2PM - 6PM Drinks 6:15PM — 8PM
RACV Club Rosatl

Level 2, 501 Bourke Street 95 Flinders Lane
Melbourne VIC 3000 Melbourne VIC 3000
Hosted/Moderated by Trent Blacket, Director of ROAR

Asia Pacific, Los Angeles, www.roarasiapacific.com

HOST COMPANIES

Greg Suess John Marcarian Fetcher Robbe
ROAR CST Tax Advisors F. Robbe International Attorneys
MEDOLE MARKET DEALS: A USA CROSS BORDER ALISTRALIAN/AMERICAN TAX -ADR's, A USA LAW PERSPECTIVE
PERSPECTIVE STRATEGIES ~DUAL LISTING STRATEGIES
wew.roara WA, CRERX. Comn www_frobbeintl.comn

k. ROBSE

7
ROAR ES\T 5

SPEAKERS/PRESENTING COMPANIES

Peter Jermmm Barry Driscoll Pand Benveniste & Danlel Parasol
Mooter Medla Ltd. Ouford Capital; Ewvans & Pactners
(AS-MMZ) Former Head of Bank of NY Mellon THE ALISTRALIAN STOCK
A CHAIRMAN'S PERSPECTIVE ADR BUSINESS AUSTRALIA/NEW ZEALAND MARXET

www_mootermedia.com WaW.evansandpartiers. com.au

m >| ﬂ
OXFORD EVANS S PARTNERS

Steven Spiteri Michaei McDoraid
Riverside Equity McDonald Partners
A USAJALS PRIVATE EQINTY IP, LICENSING & FRANCHISING FROM A
PERSPECTIVE LAWYER AND OWNER PERSPECTIVE
wanw_riversidecomparny.com http:ffesarw.mdplaw. com.au)/

Noah Kug Struan Scott
Fragomen Morgan Saenuels
USA IMMIGRATION FOR EXECUTIVES AND ACCESS TO US EXECUTIVE TALENT, A RETAINED
INVESTORS SEARCH PERSPECTIVE
www.ragomen.com WWW.MOrEANEMMIslS. com

FRAGCOMEN MORGAN SAMUELS

THERE IS NO FEE TO ATTEND. PLEASE RSVP TO BEN AT RODRIGUEZ@ROAR.LA
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EXHIBIT 3

TSO - ABOUT

l 4| » J lHJ Lﬂn http: / /1sostudios.com/about/

TSO - ABOUT

TSO Studios is a new media company specializing in action sports how-to video apps for
iPhone, iPod Touch, and iPad. Created by riders, for riders, TSO's mission is simple: to
help riders across all actions sports progress to levels they never before thought
possible.

Led by Sal Masekela, long-time host of both the Summer and Winter X-Games on ESPN
and an avid surfer, skater, and snowboarder, TSO is rapidly buliding an impressive
roster of athletes with names and faces that are recognizable around the giobe... even
when they're inverted at 24 miles per hour, spinning 15 feet out of the pipe, grinding
their favorite rail, or buried deep in the barrel.

TSO is represented by ROAR, a Beverly Hills-based talent and brand management
company with offices in Nashville, Atlanta and New York.
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Sal Masekela Announces TSO Studios, Signs Paul Rodriguez 3714713 12°16 At

GPS STARGAZER mnrer

Sal Masekela Announces TSO Studios, Signs Paul Rodriguez

Like 3 peopie like this. Be the first of your friends

ESPN X Games host Sal Mas

’
7 TSO Studios, 2 new media co

T

SUPER AIR
NAUTIQUE

molocross and E' AX

Each TSO instructiona
L r.zerrred:a

tion:
purchassd via an in-app
and will be updated monthly
® worid

Using their proprietary 5 Light Progression System ™ with integrated
video and step-by-step written instruction, TSO, aka The Scheol Of,
will help riders build the proper foundation needed to master tricks af
avery level across all action sports. All pros have their own
techniques and tips for landing tricks and TSO will give users
unprecedentad mobile access 10 lessons from the worid's best - at
their favorite skate spot, at the beach or up on the mountain

An avid rider himsell, Masekela said, “We live in an era where every
participant in action sports is used to having access 10 averything
right at their fingertips. And that was the driving force behind the
creation of TSO — 2477 access 1o instruction from the best riders in
the worid, all in the palm of your hand.”

o TSO has also built an impressive team of nders from the wake worid
Hyparite including Australian superstar Hariey Clitiord, TransWorid's
Introduces San Im Wakeboarder of the Year in 2010; action sports legend Parks
Bonifay: World Champion wakeskatar Reed Hansen; Worid
Kicker KMBLED Wakesurf Champion Drew Danielo; TSO pariner Corey Bradiey: up-
Marine Coaxial and-comer Steel Lafferty; and the always styfish Ben Greenwood.
Speakers Delver Look for TSO WAKE 1o drop in mid February
Fuli-Range Sound
with LED Accent The School Of is in session. Ride TSO
Ughtng
x d"u" TSOStuios'saracemybm\ednewmedxaoompmyspecﬁzmgmmnsponsMw‘tuvnc}eoapps.ofmobue
Poset devices. TSO Is rep! d by ROAR, a Beverly Hilis-based talent and brand management company with offices in
e T NastwieMamaandNewYom You can find them online at TSOStudios.com
Lavele Training
Sehool Proudly About Sal Masekela
Presents Ladies The often imitated but never duplicated Sal Masekela is the long-time host of both the Summer and Winter X Games
B on ESPN as well as an awid surfer, skater, and snowboarder. Sal joined Team TSO in the summer of 2010 bringing

i  his vast experience in the action sports world as well as an overwhelming enthusiasm for helping riders improve their
Team Supra Soats ‘skills. Masekela is represented by ROAR, a Beverly Hills-based talent and brand management company with offices
; Dorminating Down hNasfwlle Atianta, and New York.

Page 10of 3
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EXHIBIT 4
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TSO WAKE

SAL MASEKELA secsors
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TRICKS TEAM 2.0 UPDATE

TSO SNOW :: Coming Soon
< 121 |4 + | http:/ /tsosnow.com/

¢ [(Q-
TSO SNOW = Coming Soon
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aBalle TS0 SURF :: Coming Soon
| < | 1125 | | + |63 hap:/ isosurf.com/ ¢ d'

TSO SURF : Coming So

SAL MASEKELA eresents

THE SCHOOL OF

COMING SOON

806 TSO MX :: Coming Soon
< | » |15 | 4 @ hup:/ tsomx.com/ ¢l

TSO MX = Coming Soon

SAL MASEKELA rresents

THE SCHOOL OF

COMING SOON
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EXHIBIT 5

TS0smu0es

Mobile How-To Apps

Mobile cheerleading instruction with HD video and written steps
: Multiple HD video angles with voiceover and onscreen tips

: 5 Light Progression System™ to build the proper foundation
plus a personal Progress Tracker

: In-App Store for releasing additional content - everything from
stretches to skills, sidelines to dances, beginner drills to elite
stunts. Content such as competition highlights, pre-camp prep
videos, etc. can also be distributed.

: Available on iPhone, iPod touch, and iPad

: Additional functionality could be added, such as:
- a terms glossary
- links to the Varsity Shop website and Varsity brand sites
- a feed of events info
] - social media sharing features
- Android version

Benefits
: Further engage the current audience as well as attract
new customers

: Serve as the mobile interface to Varsity brands and offerings
such as camps, merchandise, competitions, etc.

5:36 PM
SEED .
CHEER ..

: Provide additional revenue e

‘Y/ Elevators
: Further solidify Varsity as the leading provider of "
cheerleading solutions of Double Take

; 360 Elevator

Full Twist Cradle

In a poll on Varsity.com, 53% of respondents Kick Basket
wanted more videos and 30% wanted more el
training and instruction. A Varsity-branded
CHEER app provides both components to
users. Anywhere. Anytime.

TSOSTUDIOS.COM
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X-Full Basket Toss
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bowling 8 JHE Ao found in: Medical, Igioms,

~ This site:
Like 170k
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Share: Y M.
-~ This page:
EiLke 6
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3 Thesaurus
) Translations
£ Word Browser

Wikipedia

Ads by Google

Bowling Lanes
Builder, Manufacturer
www.murreybowling.com

& Used Equipment. Visit Us Now!

1.GMMTWIMAM)wdvmWhMaWMbMMa
special alley, usually made of wood, at a group of wooden pins, esp the games of tenpin bowling (tenpins) and skittles
(ninepins)

2. (Individual Sports & Recreations / Bowis & Bowfing) the game of bowis

3. (Team Sports / Cricket) Cricket the act of delivering the ball to the batsman

4. (Individual Sports & Recreations / Bowis & Bowling) (modifier) of or relating to bowis or bowling a bowfing feam
The American Hertago® Dictionary of the Engiish Language, Fourth Edion copyright £2000 by Houghton Métin C: y. Updated in 2000. Publshed by
Houghton Miffin Company. Al nghts mserved.
Ads by Google

Social Workers with a BSW
Eam an MSW in as little as a year One-year program online through USC
msw.USC edu/Virtual- Academic-Center
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